
  

 

Oneonta's new brand 
unveiled 

By Mark Boshnack 
Staff Writer  

"There is nothing like seeing your town 
through the eyes of outsiders to realize 
how beautiful it is," said Maggie Barnes of 
Otsego County Economic Development on 
Thursday. 
 
She was presenting the new brand for the 
city and town at the Oneonta Theatre to 
more than 50 people before a scheduled 
concert. 
 
The "Life Enjoyed" brand was developed 
by The Glen Group of North Conway, 
N.H., the winner of a $20,000 contract 
awarded by stakeholders, including 
business, health care and city officials, in 
April. 
 
The image was displayed at the end of a 
short video. It includes a picture of a 
black-eyed Susan, which is a flower native 
to the area, said Nancy Clark, owner of 
the design firm. 
 
Barnes noted that she had worked at 
every step of the way on the project with 
Otsego County Tourism Director Deborah 
Taylor, who could not be at the unveiling 
for health reasons. 
 
Main Street Oneonta, the downtown retail 
and arts agency that Barnes works with, 
will be the "guardians" of the brand 
campaign. But all organizations will be 
encouraged to use it, exactly as 
presented, so it will become synonymous 
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The New Branding Logo 
for Oneonta is displayed 
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with Oneonta, she said. 
 
She will be working with the Glen Group to 
develop the details of how the campaign 
will be pursued. 
 
It will not happen overnight, but when it 
becomes familiar to the public, it will be an 
important tool for marketing the city and 
town, she said. 
 
Oneonta Mayor Dick Miller said that he will 
do all he can to make sure "the brand will 
be a part of everything we do." He "fell in 
love" with Oneonta when he became 
president of Hartwick College in 2003, he 
said. 
 
The brand captures the spirit of "who we 
are," he said. 
 
He was excited that "in two words they 
(the agency) captured so much about 
what so many feel about Oneonta," he 
said. 
 
Also during the presentation, Oneonta 
musician Doug Decker and his band 
performed a song, "Life Enjoyed," that will 
be part of the campaign. 
 
He wrote the song with his wife, Michelle, 
and said he was glad it would be a part of 
promoting Oneonta. 
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